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Our Readers are your Customers (Source: Vertriebsdatenbank Binkert Medien AG, Aug. 2011)

Readers of Polyscope - by company size

n	 10–49  employees 
	 26,91% 

n up to 9

n 10–49

n 50–99

n 100–499

n 500–999

n more than 1000 

n no information

Number of employees

n	 up to 9 employees 
	 35,58% 

n	 no information 
	 7,54%

n	 100–499 employees 
	 13,67% 

n	 50–99 employees 
	 9,40% 

n	 more than 1000 employees 
	 3,63% 

n	 500–999 employees 
	 3,27% 

Readers of Polyscope - by business branch 

72,9%	 of the readers are active in electromechanics, in electro-technical industries and machine 
manufacturing.

53,9%	 of the readers are active in technical consulting and planning of industrial electronics and 
automation.

51,3%	 of the readers are endusers of industrial-electronic components and automation products.

Readers of Polyscope according to the area of activity

70,50%	of all Polyscope readers are in management positions with a technical aspect.  
More than 40 % are in top management.

		  Companies with less than 100 employees have a general manager, who often covers also deve-
lopment or design.

n	 others 13,56%

n	 Training 2,50%

n	 Head of a Department 3,54%

n	 Managing Director 1,43%

n	 General Manager 40,51%

n	 Sales 2,41%

n	 Engineering 8,57%

n	 Projecting 3,36%

n	 Construction 2,29%

n	 Procurement 1,41%

n	 Informatics 2,52%

n	 Development 14,03%

n	 Quality Management 1,73%

n	 Production 2,15%
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Advertisement sizes � Magazine format 210 × 297 mm, width × height

1/1 page height
185 × 267 mm
210 × 297 mm*

1/2 page height
90 × 267 mm

1/2 page width
185 × 131 mm
210 × 144 mm*

1/3 page height
59 × 267 mm

1/3 page width
185 × 85 mm
210 × 101 mm*

1/4 page Spalte
43 × 267 mm

1/4 page width
185 × 63 mm

1/4 page height
90 × 131 mm

1/8 page width
185 × 30 mm

1/8 page height
90 × 63 mm

Europe formatw
131 × 185 mm

Frontpage
210 × 195 mm*

Advertisements deviating from a standard size will be charged according to the next larger standard size. 
Further sizes available on request.

* The advertising formats show the final size of the ad. 
Please add 3 mm bleed edge on each side.
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Rates

Valid as from 1 January 2012. Prices in CHF (plus 8% VAT).  
Payments in Euro will be calculated at the daily exchange rate.

Magazine content (Magazine format 210 × 297 mm, Print space 185 × 267 mm)

Size 	 Width × Height in mm 	                                Prices in CHF
		  b/w	 2-c*	 3-c*	 4-c*
1⁄1 (Full) Page 	 185 × 267 	 3920.– 	 4120.– 	 4320.– 	 4520.–
1⁄2 page 	 90 × 267 / 185 × 131 	 2030.– 	 2230.– 	 2430.– 	 2630.–
1⁄3 page	 59 × 267 / 185 × 85 	 1420.– 	 1570.– 	 1730.– 	 1880.–
1⁄4 page 	 43 × 267 / 90 × 131 / 185 × 63 	 1100.– 	 1200.– 	 1300.– 	 1400.–
1⁄8 page 	 90 × 63 / 185 × 30 	 590.– 	 690.– 	 790.– 	 890.–

Europe format 	 131 × 185 	 2260.– 	 2460.– 	 2660.– 	 2860.–

� * Colours: Europe scale and pantone in CMYK

Special promotions

Title page and inside and back cover(s)

Placement 	 W × H in mm	 CHF
			   2c/3c/4c

Frontpage 	 210 × 195 	 4800.–

Coverpage II and IV 	 210 × 297 	 4700.–

Coverpage III 	 210 × 297 	 4520.–

Special promotions

special placement		  CHF

Editorial page, 1⁄8 page width 	 1000.–

Next to table of content 
1/2 page height			   2900.–

Next to table of content 
1/3 page height			   2100.–

Product of the week	 2000.–

Product news: Text and one 
colour photo 1⁄6 page, 4-colour, 
including Online placement	 420.–

Company portrait: Text, colour photo,  
company logo, 
1⁄1 page			   2400.–
1⁄2 page			   1200.–
1⁄3 page			   800.–

Special promotions won‘t be discounted.

Quantity discount

Applicable for advertisements placed within the 
contract year.

Number of Advertisements� Quantity scale

  3 Advertisements 10%� 3 Pages 15%

  5 Advertisements 18%� 5 Pages 20%

10 Advertisements 25%� 10 Pages 30%

15 Advertisements 30%� 15 Pages 40%

20 Advertisements 40%

Surcharge

for special placement 10%
for bleed size 10%

Jobs

Size	  	 Prices in CHF
		  b/w	 4c
1⁄1 page 	  	 3520.–	 4060.–
1⁄2 page 		  1820.–	 2360.–
1⁄4 page 		  990.–	 1260.–

Jobs online 
online job ad., one month	 520.– 
in combination with the print issue	 200.–
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Rates

Inserts (bound)

Size 210×297 mm*

Volume	 Advertising 	 Technical costs	 Total 
	 value in CHF	 in CHF	 in CHF

4-pages	 3530.–	 350.–	 3880.–

8-pages	 3930.–	 350.–	 4280.– 

additional distribution costs	   200.–

*Delivery in a raw size, max. size is 215×305 mm (w × h), 
in one sheet, uncut 
– Head cut: 5 mm 
– Foot cut: min. 3 mm, max. 5 mm 
– Front cut: min. 2 mm, max. 5 mm 
Mandatory: 10 mm pick-up space in the back

No discount is granted for supplements.

Inserts (loose)

Max. size is 203 × 290 mm (w × h)

Volume	 Advertising 	 Technical costs	 Total 
	 value in CHF	 in CHF	 in CHF

4-pages	 3530.–	 350.–	 3880.–

6-pages	 3730.–	 350.–	 4080.–

8-pages	 3930.–	 350.–	 4280.– 

additional distribution costs up to 50 g� 0.11/piece

No discount is granted for inserts.

Tip-on cards

CHF 90.–/1000 (minimum size advertisiment 1⁄1 page)

Please provide a sample when placing an order and 
deliver the required quantity not later than 10 days 
before the date of publication.

Delivery address:  
Binkert Druck AG, Baslerstr. 15, CH-5080 Laufenburg

Please mark as follows:
Publication polyscope and issue number.

Marketplace

Frequency: 20 Issues per calendar year

Size: Column width 43 mm, Hight per request  
(incl. Company Logo)

Heading free choice

Rate per issue and Column:  
CHF 2.40 per mm Hight

Rate incl. Placement on www.polyscope.ch

Discounts

Placements  
Within 3 columns 5%.  
Within 5 columns 10%.  
Within 10 columns 15%.

Online exposure on www.polyscope.ch, 1 month

Advertising button 120 × 60 pixel� 250.–

Advertising button 120 × 90 pixel� 300.–

Advertising button 174 × 171 pixel� 450.–

Advertising banner 468 × 60 pixel, rotating� 350.–

Further information about more ad spaces, 
placements, formats and rates can be found at  
www.polyscope.ch
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1. The conditions for the placement of advertisements 
are applicable for all advertisement arrangements 
with Binkert Medien AG, unless other arrangements 
have been made in writing. As far as these stipu-
lations do not have any deviating regulations, the 
contract is subject to the provisions of the contract for 
work and services according to Art. 363ff OR* (OR = 
Obligationenrecht = Code of Obligations). An exclusion 
of competition is not guaranteed.

2. The prices, surcharges, discounts and commissions 
for the relevant publication contained in the adver-
tisement rate schedule at hand, apply to all clients 
according to standard guidelines. An amendment to 
the advertising rates is reserved and also applies to 
existing orders and contracts.

3. The discount agreements described in the adver-
tising rates are only granted to the client and only for 
advertisements appearing within a 12-month period 
(advertising year). Sporadic advertisements, supple-
ments and inserts are not included in the discount 
agreement. Arrangements for discounts are to be 
made at the beginning of the period and merely have 
the character of an agreement for the estimated an-
nual turnover. In cases where the agreed turnover falls 
below or is exceeded, the discount will be adjusted 
according to the discount rates as determined in the 
advertising rate schedule. An acceptance duty and a 
price guaranty do not exist.

4. Binding placements are only valid with a surcharge, 
which is listed in the current rate card.

5. The client is entirely responsible for the content 
of the advertisement. The client is answerable for 
any possible claims made by a third party against 
the publisher. The publisher reserves the right to 
refuse the publication of any advertisements based 
on content, origin or technical make-up according to 
the publisher’s policy or legal principles, as well as to 
make changes to running advertisements or to prevent 
them from appearing. Advertisements not obviously 
recognisable as advertisements due to their editorial 
appearance will be marked as “Advertisement“ respec-
tively “Publireport” (Advertorials). 

6. We kindly request orders, changes to, or cancella-
tions of advertisements to be made in writing. Errors 
resulting from information given over the telephone 
are for the account and risk of the client.

7. Proofs for correction can be provided on request for 
recommendation advertisements, as long as the com-
plete print data is available to meet the deadline of 
print advertisements. In principle, the advertisements 
will appear in the issue booked, even if the “final 
proof” has not been signed off and is still outstanding.

8. Additional services: The preparation of print data, 
for example litho prints for advertisements and edi-
torial publications, extraordinary expenses for design, 
copy etc., are for the account of the advertiser and will 
be charged for separately.

9. In the case of an erroneous publication, which 
significantly detracts from the purpose or the effect 
of the advertisement, a discount or a replacement 
in the way of advertising space up to the size of the 
erroneous advertisement is granted. Further reaching 
or other claims due to incorrect performance with re-
gards to the contract, for example technical faults due 
to deviating fonts and font sizes or translation errors 
are repudiated. An appropriate level of tolerance is 
reserved with regard to colour nuances.

10. Payment terms: VAT is not included in the adver-
tisement rates. Invoices are payable net within 30 days 
from date of receipt. In the case of legal collection, 
all price reductions, discounts, commissions, etc. fall 
away. Complaints can only be accepted within 10 days 
from date of invoice.

11. These conditions for the placement of adver-
tisements form an integral part of each order for an 
advertisement. Agreements other than those laid 
down here are only valid if confirmed in writing by the 
publisher.

12. Place of performance and place of jurisdiction is 
Laufenburg (Switzerland).

The above General Conditions for the placement of 
advertisements come into effect on 01.01.2012 and 
replace all previous agreements.

General Conditions for the Placement  
of Advertisements


